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i Overview Google Analytics GA4 Configuration
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@ lggers Google Analytics Universal Analytics
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Type Firing Triggers
Google Analytics: GA4 Configuration
Google Analytics: GA4 Event
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Al Analytics Al Web Site Data -

©

T 0O Y

ADMIN USER

e

HUIELVE -+ Create Property

I shavylondon (UA-262880675-1) I

GA4 Setup Assistant

[ Property Settings

«8s Property Access
Management

¢ »  Tracking Info

Tracking Code

Data Collection

Data Retention

User-ID

Session Settings
Organic Search Sources
Referral Exclusion List
Search Term Exclusion

List

D) Property Change History

Dd Data Deletion Requests

PRODUCT LINKS

E] Geogle Ads Links

E] AdsenseLinks

Q_ Try searching “Compare bounce rate this week with last week” A na 0

Tracking ID Status
UA-262880675-1 Receiving traffic in past 48 hours.

1 active users right now. See details in real-time traffic reports.

Website Tracking

Global Site Tag (gtag.js)

This is the Global Site Tag (gtag.js) tracking code for this property. Copy and paste this code as the first item into the <HEAD= of every webpage you want to track. If you already have a Global Site Tag
on your page, simply add the config line from the snippet below to your existing Global Site Tag.

<I- Google tag (gtag.js) —
<script async src="https://www.googletagmanager.com/gtag/js?id=UA-262880675-1"></script=
<script>

window.dataLayer = window.dataLayer || [J;

function gtag(){dataLayer.push({arguments);}

gtag(js’, new Date());

gtag(config, 'UA-262880675-17);
</script=
A

The Global Site Tag provides streamlined tagging across Google's site measurement, conversion tracking, and remarketing products — giving you better control while making implementation easier. By
using gtag.js, you will be able to benefit from the latest dynamic features and integrations as they become available. Learn more

> Connected Site Tags b P
Load tags for additional properties or products using this property's on-page global site tag. Learn more

Google Tag Manager
Our free tool Google Tag Manager can help you add tags to your site if you have many analytics and tracking tags. Consider using Google Tag Manager if:

« You use multiple analytics and ad performance tracking tools that require site tags.
« Adding tags to your website slows down your ability to run marketing campaigns.

Learn how to get started with Google Tag Manager.

Additinnal imnlamantatinne
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Workspace Versions Admin

shavylondon.com GTM-NWMCMXP 8 ’| O
Version 5is Live

Published Apr 5, 2023 by mdmoznumia84@gmail.com Tags Trigger Variables

Versions

Version ID -} Status Name Created Published Published By

5 Live, Latest 04/05/2023 04,/05/2023 mdmoznumia84@gmail.com :
4 shavylondon 04/05/2023 04/05/2023 mdmoznumia84@gmail.com :
3 shavylondon 04/05/2023 04/05/2023 mdmoznumia84@gmail.com :
2 04/05/2023 04/05/2023 mdmoznumia84@gmail.com :
1 Empty Container 04/05/2023 04/05/2023 mdmoznumia84@gmail.com :
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@ »  Engagement Users New users Average engagement time @ Total revenue @ @ USERS IN LAST 30 MINUTES @ ~ A7 Insights
¢ Monstization 10K 13K Om O7s $0.00 18
Retention
10K ERE PN Your Insights will appear here soon.
User ~ 8K
I I I In the meantime, you can create new custom insights
+  Demographics H EHEN N§ § EN_EE EEN to monitor your most important metrics. Learn more
6K
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»  Tech
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India 2
2K
0 ELII'IT\US 1
12 19 26 02
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View realtime View all insights =
WHERE DO YOUR NEW USERS COME FROM? WHAT ARE YOUR TOP CAMPAIGNS?
New users by First user default channel group ~ @ -~ Sessions ¥ by @ Users = by Country @ -~
Session defaultc...
SESSION DEFAULT .. SESSIONS COUNTRY USERS
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ﬁ Reports snapshot

@ Realtime
Life cycle ~
»  Acquisition

»  Monetization

Engagement

Retention

User ~
+  Demographics

* Tech

0O Library

Q, Try searching "MoM growth in users for each device type"

o

Reports snapshot

WHERE DO YOUR NEW USERS COME FROM?

New users by First user default channel group ~

Direct

Organic Social -

Unassigned

Organic
Shopping

Organic Search

SMS

HOW ARE ACTIVE USERS TRENDING?

User activity over time

8K 10K 12K

View user acquisition =

@ -
12K ® 30 DAYS
10K
10K
o 7 DAYS
" 10K
6K
o 1 DAY
K 7.2K
2K

WHAT ARE YOUR TOP CAMPAIGNS?

Sessions ¥ by @
Session defaultc... «

SESSION DEFAULT .. SESSIONS
Direct 12K
Unassigned 6.1K
Organic Social 21K
SMS 47
Organic Shopping 14
Organic Search 8
Referral 1

View traffic acquisition =

HOW WELL DO YOU RETAIN YOUR USERS?
User activity by cohort
Based on device data only

Week 0 Week 1 Week 2

All Users 0.0% 0.0% 0.0%
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<~ Z

Last 28days Mar 9 - Apr 5,2023 ~
Users = by Country @ -
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» -
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View countries =

WHICH PAGES AND SCREENS GET THE MOST VIEWS?
@ - Views by Page title and screen class @ -

Week 3 Wesk 4 Week 5 PAGE TITLE AND SCREEN.. VIEWS
00% . 0.0% Smartshavy™ De... Smart Shavvy 16K
Smartshavy — Smart Shavvy 7.8K

Shavy Loendon — Smart Shavvy 285

Your Shopping... Smart Shavvy 119

Contact Us — Smart Shavvy 31

Matte Lipsticks — Smart Shavvy 26

Lumi Bv Smart...Smart Shavvv 25
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Views by Page title and screen name

#1 All Users #1 Smartshavy” Dermat...ser = Smart Shavvy
16 19

100% I,,LII,,,,I,,I ,II,,,IIJIIII 47.5%
USERS AUDIENCE USERS PAGE TITLE AND SCREEN.. VIEWS
All Users Smartshavy™ De... Smart Shavvy 19
Smartshavy — Smart Shavvy 14
Shavy Lendon — Smart Shavvy &
Post Purchase ... Smart Shavvy n|

Event count by Event name

#1 page_view

40
P T 1 )
EVENT NAME EVENT COUNT
page_view 40
session_start 21
first_visit 16 E'
12

scroll

user_engagement 6
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Version Summary

Published Wersion [tems
04/05/2023, 3:44 PM by mdmoznumia84@gmail.com 3

Created

04/05/2023, 3:44 PM by mdmoznumias4@gmail.com Tags
Description

Mo description

Version Changes

Mame Type
Google Analytics Universal Analytics Tag
Activity History

Tags

Mame ™ Type Firing Triggers

Google Analytics GA4 Configuration Google Analytics:
GA4 Configuration

Google Analytics GA4 Event Google Analytics: ° Custom Event

GA4 Event

Google Analytics Universal Analytics Google Analytics: @ All Pages
Universal Analytics
Triggers

Name T Type Filter

Custom Event Custom Event

1

Trigger

Tags

5

Wariables

Change

Added

Last Edited

04/05/2023, 6:04 AM
04/05/2023, 6:23 AM

04/05/2023, 3:40 PM

Last Edited

04/05/2023, 6:18 AM
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All accounts 3 shavylondon

Analytics Al Web Site Data ~

ADMIN USER

SEGEL - Create Property

shavylendon (UA-262880675-1)

&« GA4 Setup Assistant
[T Property settings

«ss Property Access
Management

¢ » - Tracking Info

Tracking Code

Data Collection

Data Retention

User-ID

Session Settings
Organic Search Sources
Referral Exclusion List

Search Term Exclusion
List

¥0) Property Change History
Dd Data Deletion Requests

PRODUCT LINKS

E Google Ads Links

E AdSense Links

Q, Try searching “Compare bounce rate this week with last week” ‘ ma e : l

Tracking ID Status
UA-262880675-1 No data received in past 48 hours. Learn more

Website Tracking

Global Site Tag (gtag.js)
This is the Global Site Tag (gtag.js) tracking code for this property. Copy and paste this code as the first item into the <HEAD= of every webpage you want to track. If you already have a Global Site Tag
on your page, simply add the eonfig line from the snippet below to your existing Global Site Tag.

- Google tag (gtag.js) —>
script asyne sre="https://www.googletagmanager.com/gtag/js?id-UA-262880675-1"></script>

4

The Global Site Tag provides streamlined tagging across Google's site measurement, conversion tracking, and remarketing products — giving you better control while making implementation easier. By
using gtag.js, you will be able to benefit from the latest dynamic features and integrations as they become available. Learn more

Connected Site Tags
> o

Load tags for additional properties or products using this property's on-page global site tag. Learn more 0 connected v

Google Tag Manager

Our free tool Google Tag Manager can help you add tags to your site if you have many analytics and tracking tags. Consider using Google Tag Manager if:

* You use multiple analytics and ad performance tracking tools that require site tags.
» Adding tags to your website slows down your ability to run marketing campaigns.

Learn how to get started with Google Tag Manager.

Additional implementations
Global Site Taa (otan.is) and Gooale Tao Manaaer are the recommended trackina methods for new implementations. Additional implementation options are also available includina analvtics.is and the
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